


Logo Animation






Logo type

Using the ‘T’ as a cross & raising it to 
make it look holy.



P R I E S TOW N  B R E W E RY  I S  D E VOT E D 

TO  M A K I N G  D I V I N E  B E E R . 

W E  B R E W  O U R  B E E R  U S I N G  H O LY 

WAT E R  M A K I N G  U S   T H E  H O LY 

G R A I L  O F  B R E W I N G. 

S T E P  I N TO  T H E  L I G H T  TO  B E  S AV E D 

F RO M  B A D  TA S T I N G  B E V E R AG E S .

About Us



Bottle Line-up

G E N E S I S
L A G E R

G E N E S I S  -  O U R  F I R S T  C R E A T I O N . 
W E  A D D E D  H O P S  &  B L E S S E D  T H E 

WA T E R  T H A T  G AV E  B I R T H  T O 
O U R  B R E W E R Y.

E X O D U S
L I G H T  L A G E R

E X O D U S  -  F R O M  T H E  G R E E K  W O R D 
E X O D O S .  A N  I D E A L  B E V E R A G E 

B E F O R E  A  N I G H T  O U T  O N  T H E  T O W N .

E S D R A S
A M B E R  L A G E R

E S D R A S  -



Bottle Line-up

L E V I T I C U S
A L E

L E V I T I C U S  -  T H E  L AW S  R E L A T I N G  T O 
P R I E S T S .  O N E  O F  T H E  H O L I E S T  A L E S 

I N  E X I S T E N C E .

K I N G S
I P A  ( I S R A L I A N  P A L E  A L E )

K I N G S  -  R I S E  A N D  F A L L . 
O V E R I N D U L G I N G  W I L L  B E 

Y O U R  D O W N F A L L .

P R O V E R B S
S T O U T

P R O V E R B S  -  C O L L E C T I O N  O F  R U L E S 
F O R  W I S E  L I V I N G .  H E  S P E A K S  T H E 

T R U T H .  H E  G R O W S  I N  W I S D O M .  H E 
C O N F E S S E S  H I S  S I N S .



Can Line-up



L I V E S E Y
N O N - A L C O H O L I C

L E V I T I C U S  -  T E E T O T A L I S M  M O V E M E N T 
-  S T A R T E D  I N  P R E S T O N  B Y  J O S E P H 

L I V E S E Y.  “ W E  A G R E E  T O  A B S T A I N  F R O M 
A L L  L I Q U O R S  O F  A N  I N T O X I C A T I N G 

Q U A L I T Y  W H E T H E R  A L E , 
W I N E  O R  S P I R I T S . ”

Livesey Non-Alcholic Beer

STAY
VIRTUOUS



Glasses

Father, Son & the Holy 
Spirit. Golden rim to look 
like a chalice with text in the 
bottom of the glass.

Father
(Pint Glass)

Son
(Half Pint Glass)

Holy Spirit
(Tumbler)

THOU SHALL DRINK RESPONSIBLY THOU SHALL DRINK RESPONSIBLY THOU SHALL DRINK RESPONSIBLY



Beer Mats

Beer mats with different 
holy language. 



Carry Case

Using the windows for the 
bottles as arched windows.



Draught Tap

When the beers in the light will 
turn on. If the beers out the 
light will go off.

B E E R S  O U T B E E R S  I N



Door Signs

Opening times/Opening & Closed Signs.

O P E N

O P E N I N G  T I M E S

C L O S E D



Uniform

Staff wear polo with collar.



Weekly Passages

In store board which can be updated 
with weekly passages, taking existing 
passages from the bible and putting a 
spin on them.

Taste and see that the 
Priestown Brewery is 
good; blessed is the one 
who takes our beverage.

																			Psalm 34:8

I keep my eyes always 
on my beer. With it in 
my right hand, I shall 
not be alone.

																			Psalm 16:8



Website

Shop: Light shines down on the 
beer which is selected.



Website

The Team: Each member of 
staff which halos.



Vans

The van drives under a street light.



Brand Assets

Overview of some of the brand assets.



HEINZ STATE
D&AD Brief: Celebrate 150 years of ‘It Has to Be Heinz’.

We the People ask the Administration to consider making Heinz the 57th State. Since its invention 
in 1869 Heinz has become an American staple. Therefore, Heinz wants to stake a claim to 
statehood. Not as a State with a location or physical boundaries, but a state of mind. This State 
will be a place where citizens can share their thoughts, ideas and recipes. Dear Congress, the 
state of taste is upon us and we hope that you can all agree on one thing... ‘IT HAS TO BE HEINZ’.

D&AD WINNER











HEINZ STATE
D&AD Brief: Celebrate 150 years of ‘It Has to Be Heinz’.

ADNAMS CHANGE FOR CHANGE
D&AD Brief: Create a campaign with maximum impact 
to make sustainability taste good.

Adnams Change for Change is a campaign encouraging people to collect 
and recycle litter from their local area by rewarding them with token caps to 
spend in Adnams pubs, hotels and on Adnams products, while also putting 
towns and cities in competition with one another. At the end of the year, 
the town or city that have collected the most amount of litter will host 
Sustainival, a summer festival celebrating the sustainability of Adnams. 
Recycle, Redeem, Reward.











VIRGIN FAVOURS 
THE BRAVE
D&AD Brief: Has an amazing new flight & hotel proposition. How can 
you encourage people to be more spontaneous and give it a try?

In a world full of generic flight & hotel packages, we created a brand that makes travel more 
adventurous whilst making sure no airline seat or hotel room ever goes empty. Step out of your 
comfort zone and burst the bubble of sameness by channelling Virgin’s maverick spirit because 
Virgin will always Favour the Brave.

D&AD WINNER












