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My name’s Brandon and I think.

I’ve been studying Graphic Design for 4 years 
(including a placement year) and I’ve realised 
my head & heart, is in advertising.

Here’s a couple of  projects to show you how 
I do that.



Testicular cancer - the brief

Get young men to 
check their balls.
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Mark yourself as safe Mark your balls as safe

Facebook

Facebook is a platform used by young men the world 
over. We can use their platform and tools such as the 
‘safety check’ to send a message.
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Netflix hijack

Another popular hanging spot for young men, netflix. 
We will hijack popular shows to get their attention.
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Google hangout

Google’s homepage will also be used to gain some 
attention and direct young men to information 
regarding their testicles.
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Youtube hangout

Youtube adverts, getting in touch with men’s balls.
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Instagram take over

Instagram is another massive platform used by 
young men. We will hang out here for a bit to 
gather some attention.
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Love your balls app

The main hub for Love your balls, where young men
 can learn all they need to know about their balls.



Heinz - the brief

Celebrate 150
years of  Heinz.
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Copy reads:

To celebrate our 150th anniversary we’d just like to
take this opportunity to thank everyone who’s helped
us get here. This includes, in no particular order:

The ones who add to, pour on or put on the side.
The ones who swear by the glass, the dripper or the squeezer.
The ones who wait... the ones who don’t. 
The ones who mix and the ones who won’t.

the ones who tap, the ones who pat or the ones who slap. 
The back room staffers and the front of house grafters.
From the roadside cafes to the top-notch gaffs.

Here’s to the dinner daters, big buffet platers and bill splitting haters.
Bigging up the movers and shakers and dissing the discount fakers.
all who stock us, from the corner shoppers to the chain stores whoppers.

Celebrating the brothers, the mothers, and all the others.
From the bickering families to the loving couples, 
from the internet daters to the ready meal haters.  
Sunday lunchers, mid-morning brunchers and late-night munchers.

To the frenzied smotheres, the thick rich dollopers. 
the ravenous rippers, and the delightful dippers.

finally to all food lovers the world over.
all those who dine, come rain or shine,
who know deep down...
it has to be Heinz.

here’s to you!
and the next 150 years.
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Print

Print ad’s thanking individual 
people will follow.
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Print



The Times - the brief

Show that being well 
informed is worth 
paying for.
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A squirrel dying in front of your house
may be more relevant to your interests
right now than people dying in Africa.

-Mark Zuckerberg, Facebook founder



On average we scroll over 300ft worth 
of content daily. All of it filtered and 
personalised to every individual and 
their interests. However, when this is 
your main source of news, what mat-

ters in life can often go unseen. 
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Advert example one.
-
The adverts will be scrollable 
on social media and online. 
They can also be used in a 
video, emulating a scroll.
-
Read from the top down,
then move onto the next.

1. 2. 3.
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Advert 01

The adverts will be scrollable on social media 
and online. They can also be used in a video, 
emulating a scroll.

(split up for presentation purposes)



Advert example one.
-
The adverts will be scrollable 
on social media and online. 
They can also be used in a 
video, emulating a scroll.
-
Read from the top down,
then move onto the next.

1. 2. 3.
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Advert 02



Advert example one.
-
The adverts will be scrollable 
on social media and online. 
They can also be used in a 
video, emulating a scroll.
-
Read from the top down,
then move onto the next.

1. 2. 3.

Brandon Thinks / Break the cycle

21/36

Advert 03



Advert example one.
-
The adverts will be scrollable 
on social media and online. 
They can also be used in a 
video, emulating a scroll.
-
Read from the top down,
then move onto the next.

1. 2. 3.
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Personalisation

The adverts can be personalised on 
social media platforms to feature the 
users likes and interests.



Jack’s - the brief

Show that ‘Jack’s’ 
is the new store for 
budget living.
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The campaign

The mission.
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Cheap print ad’s

Print ad’s made for as 
cheap as possible.
Pen and paper will do.
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Cheap print ad’s
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Cheap print ad’s
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Cheap print ad’s
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Cheap ambient ad’s
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Cheap ambient ad’s
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Cheap ambient ad’s
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Cheap billboard ad
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Cheap store.

The campaign will carry on in store.
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Cheap store.

The campaign will carry on in store.
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Campaign slogan

To sum it all up.



Brandon Thomas

Contact details:
brandonthinks.com

brandonthinks@hotmail.com
07570 814 514


